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“Everyone is a publisher today”

CUSTOM PUBLISHING DAY

JOE PULIZZI
Joe Pulizzi is a leading author, speaker 
and strategist for content marketing. Joe, 
founder of client-vendor matching site 
Junta42, is co-author of the highly praised 
book Get Content Get Customers (McGra-
w-Hill), recognized as the handbook for 
content marketing. Awarded “Custom 
Media Innovator of the Year” by American 
Business Media, Joe travels around North 
America and Europe  talking to marketers 
and business owners about how they are 
indeed publishers, and what they need to 
do about it. Joe writes one of the most 
popular content marketing blogs in the 
world.

Topics:
1. WHY WE ARE ALL PUBLISHERS
In this presentation, Joe Pulizzi discusses 
how buying decisions have changed due 
to a variety of factors, and how brands 
now need to consider „publishing” a core 
part of their marketing strategies. 

2. WHAT’S NEXT FOR CONTENT  
MARKETING
Social media is all the rage, but it doesn’t 
work very well without valuable, con-
sistent content.  Joe Pulizzi will review 
where content marketing is going as it 
relates to social media... and will provide 
clear examples and next steps for marke-
ters to take now.
 

ANDREW HIRSCH
Andrew Hirsch is chief executive of John 
Brown Citrus Publishing, which produces 
some of the most successful customer 
magazines, including those for Sky, John 
Lewis, Mothercare and Woolworths. An-
drew has worked in publishing for over 
20 years and has helped launch magazi-
nes for major blue chip clients around the 
world. Andrew focuses on new business 
and helping new and existing clients 
get the very best from their magazines. 
Having led an MBO in Oct 2004, Andrew 
then completed the acquisition of Code 
London, the UK’s leading catalogue spe-
cialist in 2006 and then in 2007, creative 
communications agency Fingal. All bran-
ches of the business now operate as John 

London, Cape Town, Paris, Berlin, Shan-
ghai, Hong Kong and Istanbul.

Topic:
HOW TO ENGAGE YOUR CUSTOMERS

MICHAEL HÖFLICH
Managing Director, Forum Corporate Publishing e.V.
He studied German Philology, History, and Public 

experience in the German media (Radio Passau, 
Radio Melodie, Radio Trausnitz). He was Senior 
PR Consultant at Wilde & Partner Public Relations 
GmbH and the Head of Communication at German 
Journalists Association in Munich.

Topic:
COMMUNITY PUBLISHING AND  

E  
PUBLISHING IN GERMANY
With the rapidly growing number of digital media 
and the increasing linkage to printed publications, 
the corporate publishing sector has already passed 
the threshold into a new era. One of the biggest 
challenges for the communication with diverse 
communities, printed or digital, online or mobile, it 
will in future mean the intelligent control of all ava-
ilable media channels under a centralised manage-
ment. That single customer magazine for „All“ shall 
have long been replaced by theme and target gro-
up encompassing media families which will open 
the gate for all the new communities existing.JO
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WARSAW MARRIOTT HOTEL, Al. Jerozolimskie 65/79
23.11.2009,  9.00-15.30

9.00 – 9.30 

9.30 – 9.40 
Keynote address - Amadeusz Król

9.40 – 10.30 
Why we are all publishers - Joe Pulizzi

10.30 – 10.50 

10.50 – 11.25 
How to engage your customers - Andrew Hirsch

11.25 – 11.35
 Short break

Custom Publishing Day – Content Marketing & Social Media 
Marriott Hotel, 23.11.2009

11.35 – 12.10 
Community publishing and individualization  
- corporate publishing in Germany - Michael 

12.10 – 12.30 
Custom Publishing in Poland – analysis and  
prospects - Rafał Plewiński

12.30 – 13.30 
Lunch

13.30 – 15.30 
Two simultaneous discussion panels:
panel 1: What’s next for content marketing 
- Joe Pulizzi
panel 2: The linkage between print and digital 
media

PRESENTED BY SPONSORSGENERAL SPONSOR MEDIA PARTNER

www.cppolska.com.pl

Tworzymy magazyny, które działają


